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Copywriting brief


I know filling in forms is a pain, but the more info you give me now, the less I’ll badger you in future. 

Your answers will help me understand exactly what you do, who your customers are, and what words you need. 

	Your name 
	

	Your company 
	

	Today’s date
	

	First draft required date
	

	Go-live date
	


1. Describe what your company does, in plain English.
For example: “We are a factory, we manufacture phone handsets, we have been operating in Liverpool since 1995.” Please avoid buzzwords and business-speak (e.g. “we provide solutions”, “we enable companies to leverage their investment and generate increased ROI”). 



2. How are your clients’ lives/businesses made better by your product/service?

For example: “The bicycles we sell from our online shop get you from place to place faster than walking, but cost less than a car, and are better for the environment! Best of all, we deliver!”



3. What is the main objective you hope to achieve with the copy?

For example: “To attract new customers, retain old customers, make our brand sound more modern, enable us to charge higher prices by positioning ourselves as a ‘premium’ brand.”

4. What is your USP? (something your competitors can’t provide)

For example: “We are 50% cheaper than our nearest competitor, we have twice as many staff, all our staff have a university education, we sell our product in more colours than our competitors, our product is proven more reliable and lasts twice as long.”
5. Do any of your competitors provide a similar service? 

Who are they? What are their strengths? What does their marketing look like? Provide website links. 
6. Who is your target audience? Who will be reading the copy? 

For example: “Our clients are typically aged 30-40, have £1000 to spend, are university educated, female, interested in the arts and the environment, iPhone users, married but don’t have children.”



7. What brand/product/service/project do you require copy for, where will the copy appear, and how much copy is needed?

For example: “I’m selling a new range of travel gift cards and I need a tagline to go on the cards, 3 x 200-word customer emails focusing on different destinations, and a 600-word website landing page.” 


8. What are the key messages and calls to action? 

Provide as much detail about what you’d like to include in the copy, plus:

· Paragraph or word count requirements and formatting ideals (long paras, bullets etc)

· URLs of any existing content you’d like me to rewrite or reference

· Specific keywords/phrases you’d like to use or AVOID

9. What tone of voice do you want? How do you want people to perceive you?
Conversational? Friendly? Formal? Professional? Educational? Funny? Light-hearted? 


10. If you have existing copy, what are your likes and dislikes?
For example: likes - short, concise, headline-driven. Dislikes - too technical, too pushy, too long.

11. Do you have images, wireframes or a sitemap that may help me?
For example: a sitemap that shows the layout of your website and the number of pages that need copy, or a wireframe template so I can see where the copy will sit on the page.

If so, please attach these when you send me this brief. 


Thank you – that’s it!
Please return this brief to quoteme@thewordman.co.uk.
If there’s anything else to add, just include it in your email.































































